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Its difficult for indie designers to create their goods cost-effectively in Portiand

When it comes to purchasing goods, there is 3 hierarchy of consumerism that goes
something like this: knowing a product was made in America, good, knowing a product
was made in Oregon, better; knowing a product was made right here in Portland, super IEE well. Be healthy
bananas awesome. This line of thinking drives us to support farmers’ markets and mom-
and-pop cafes over corporate giants and impersonal franchises. It's no different when it
comes to clothing. Haven't we all, at one time or another, looked down atthe 1abel on our
favorite sweater and thought “Made In... wait, where the heck is that country?® [deally, we'd
all sport duds made right here in Fortland in hopes of supporting ethically-minded
facilities (paging Kathie Lee Gifford) and boosting the local economy

In reality, however, it can be extremely difficult for small, independent 1abels to create their
own goods in 3 cost-effective (read: profitable) manner in Portland. Even if your latest to-
die-for dress came from a locally owned boutigue, chances are itwas not manufactured
in town. Portland is renowned for producing top-notch products in the form of beer, coffee,
and cuisine. How far away are we from adding clothing to that list?

The answer has nothing to do with a [ack of interest ar effort on the part of lacal designers
and everything to do with the simple economic model of supply and demand. Since there
IS such little demand for the eguipment, materials, and labor involved in garment
production, the prices ofthese essentials are extremely high and unrealistic for small
boutique owners. On the contrary, in a city like Los Angeles, where there are multiple
facilities producing fabric and sewing patterns, costs of materials and labor are much
cheaper. Production companies in LA must be able to compete with similar facilities
down the street in Portland, there is no such competition.

This is not to say that there are no options for clothing production in town or that boutique
owners are not trying their best to work within their means. Rather, hopes are high for
change, and a few select business are blazing trails. Here's a rundown of the current
state of garment production in Portland from three very different perspectives.
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Sarah Bibb, owner of Folly

Sarah Bibb, owner of MW boutique ~ 2!, and designer of her selftitled line, hopes for a
day when her designs can be produced entirely in Portland. Currently, Bibb sews some of
the items herself in her store and has the rest made at a small production house in LA
“As the cost of materials such as cotton rise, | have to keep my bottom line with labor
costs or else | have to increase my retail prices.” Bibb confesses that the logistics of her
current method require much mare planning to account for travel time, but, in the end, itis
worth itto her in order to keep her prices accessible to her customers. To see faster
change for businesses her size, Bibb believes it would take a well-established Portland
brand such as Mike or Columbia Sportswear to start manufacturing here. “Big companies
design here, but they don't manufacture here. If they did, it would change the landscape
and create an industry, The trickle down from the top would make a dramatic change in
labor costs and availability of materials.”



